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China's cultural and tourism industry is
booming with strong demand, enterprise
participation and policy supp
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worldwide trend, and China is part of the trend.
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The background of China's development is that, as people's livelihood improves, there is
a growing demand for culture and tourism.
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Public holidays in China, especially the Golden Week, see a huge number of tourists
visit popular cities & scenic spots. Tourism is no longer a niche market, but a prominent
general trend.
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Not only urban residents but also rural residents are beginning to make holiday trips,
especially those from economically strong eastern regions in China. An increasing
number of farmers in other regions is also joining the trend. Their enthusiasm for culture
and tourism consumption is a strong driving force for development.
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Over a decade ago, D. Paul Schaeffer, Founder and Director of the World Culture Project in Canada,
published a book titled “Culture: Beacon of the Future”. Developing cultural and tourism industry is a
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Cultural and tourism industry has been one of the areas with the largest growth in the number of Chinese
companies and the most active performance of innovation and entrepreneurship.
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Some companies are rapidly growing into leading

players and public companies, while a large number of

small, medium and micro enterprises are the main body

of this industry. They are highly adaptable to market

changes and flexible in employment and innovation, which

are particularly suited to the needs of China's cultural and

tourism industry, maintaining vitality in the sector.
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There is another important trend. Given the popularity of the
cultural and tourism industry, a large number of
enterprises from other sectors such as construction,
information, agriculture, forestry, water conservancy and
energy also join the development, which further
strengthens the cultural and tourism industry.
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Policy support plays an important role in the development of China's cultural and tourism industry

SAFEAVARBDVERRARERY, A5 FEREA ML TR PB4, i LR SR
R B, PR BOFES AR, TR RS TR .

Cultural industry and tourism industry are both sunrise industries with low pollution,
low energy use, low threshold for employment and entrepreneurship, and extensive
industry chain, which benefit the people. The Chinese government has released several
plans to guide the development.
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The State Council issued the Culture Industry Revitalization Plan in 2009, a milestone
document in response to the financial crisis. It drew much attention to the cultural industry,
mobilized the enterprises and became a new starting point for the development of China's
cultural industry.
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As the global digital economy develops over recent years, the Chinese government has
also introduced policies to guide and support the digital cultural industry and smart
tourism. During the COVID-19 pandemic, the Ministry of Culture and Tourism and related
departments issued several aid policies to affected businesses.
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Many countries have experienced rural revitalization and urban renewal. They might just call it
differently.

A HREI 2 AR SRR, A& HNGREIES, BRI, B RAEFRRIFIEEE. iSO RN 2 AR S ST # A 22 i bt
Currently, China faces various tasks in revitalizing its rural areas and renewing urban regions, including
economic development and improving people' living conditions. Culture and tourism have an important part

to play in the process.
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In the Law of the People's Republic of China on the Promotion of Rural
Revitalization, culture revitalization is ranked the third, and it can empower
the other four areas of industry, talent, ecology and governance. This law
also sets out development requirements for rural tourism.

GG TEI R, [ S DU L R S AR T SR AT B, 2 B T O XA
&&EPEU%SE?D’J?\$ HOT B SR, JCHRAERY IR 2 S, 44k 2 NLEE 5
T S B 17 1

The nationwide urban renewal initiative during the 14th Five-Year Plan
period has received much attention from various stakeholders. Both strive
to preserve the unique culture and fabric of urban and rural areas.
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The situation of urban renewal and rural revitalization varies greatly from place to place, so are the industries and
conditions for development. The culture and tourism industry may take different forms and weight in local development.
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Each region either takes other industries as the main focus and integrates cultural elements, or takes the culture industry as the
main focus and integrates other industries. In the process, they empower each other, and jointly develop old neighborhoods and
villages. Therefore, culture and tourism industry has become an important option in urban renewal and rural development.
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All over China, cities and villages are striving to become a beautiful place to live and work. In the process, cultural preservation and
utilization efforts incorporate the tourism industry to create "old town tours" and "rural trips” as part of “neighborhood tours".
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The development of culture and tourism industry in urban renewal and rural
revitalization process should follow three key strategies
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The first is to “stick in a pin wherever there's room”. Culture and tourism industry certainly
needs much space and resource to grow and thrive, but it is also important to make use of
available space for projects.
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The second is “acupuncture” precision in implementation. Find the right place, take the

appropriate method, and activate cultural resources.
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The third is “embroidery work”. When renewing old factories, commercial areas, residential areas and villages, it is important
to have patience and determination, take care of cultural resources, mobilize technology, finance and other means, and adapt to
the market. It is also necessary to be creative and expressive, to accurately grasp the characteristics, trends and needs of local
culture and tourism consumption, and to effectively integrate unique cultural resources with modern, fashionable and popular
culture.
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Case studies of cities that i ate culture and

tourism in the urban renewal and rural

revitalisation process and su geﬁMons



1. J{ifF Background
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Foreign exchanges give rise to China’s culture and tourism industry, which shows clearly in the
case cities.
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Yantai’s new apple varieties, wine production and grape growing are the result of foreign exchanges.
The products remain popular in China and have helped develop the countryside.
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Straw weaving has a long history. In modern history, German merchants came here to recruit craftsmen
to teach their skills in Germany, which drove the export volume of Jiaodong Peninsula. It was called the
“pride of modern industry" in China.
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Almost all women in the Yantai area know 'mallet lace', a traditional European craft that went into
decline in the twentieth century and is no longer carried on. Shandong Province has been the home of
embroidery since ancient times, and the craft reached its peak in the 1980s and 1990s. But since then it
has declined dramatically. Now, as a national intangible cultural heritage in China, it is being supported

y the government and developed into a special culture industry.
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Moganshan near Hangzhou is a beautiful scenery area. SU Shi, a famous poet of the Song Dynasty, wrote poems about it. In
1891, Fletcher, an American missionary, visited the area and was deeply impressed by the beauty of the landscape. He wrote letters to
spread the word. A foreign missionary and two doctors decided to stay, and more foreigners later also came and built houses here.
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After a decades-long hiatus, the area has developed into a cluster of famous homestays. Grant Horsfield, a South African businessman
rented several mud houses from farmers and renovated them under low-carbon and environmental concepts without changing the
original house structure or destroying the style. He established the Naked Stables, which was followed by the Naked Valley and Naked
Castle, all of which became famous tourist hits in China. This has led to the rapid development of rural homestays in the area. In 2012,
he received the 2012 Zhejiang Tourism Personality of the Year award.




2. 34K Current situation
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In today's urban renewal and rural revitalisation process, foreign companies
& makers have found a place to play their part.
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For urban renewal, the Beijing 798 Art Zone stands out as a good example.
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This was once the old factory building of a radio equipment factory. Parts of the
factory were built in the typical modernist Bauhaus style, well planned and
architecturally unique, and attracted foreign artists, designers, companies and
institutions to the area, slowly forming the art zone that it is today. Several heads of
state and the President of the European Union (Jose Manuel Barroso) have visited
the 798 Art Zone.
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Gerhard Schroder exclaimed: "Bauhaus buildings from decades ago are rarely
found in Germany, but today they actually exist in 798, which is so special." The
use of old factory buildings as culture parks is one of the means of urban renewal
in China, and the 798 Art Zone has successfully set a precedent.
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Chengdu "Dongjiao Memory“ - International Fashion Industrial Park
was converted from the site of a former electronic tube factory. It has become
a unique cultural and creative industrial park in China, gathering cultural
creativity, fashion design, new product release, art exhibition, digital music
and other diversified business forms around fashion and art.
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By organizing international art exhibitions, fashion launches, summits, music
festivals and competition events, the park has greatly enhanced its
international visibility and competence. For several years, the park has
successfully hosted the Chengdu International Sister Cities Youth Music
Week, Milan Fashion Week China Tour, New International Fashion Brand
Launch, as well as several sporting events and art exhibitions, making it a
new landmark for art and tourism in Chengdu.

F ok F1 944 Note: Internet iméages
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There are several claims about the birthplace of Nongjiale (agritainment) in China, among which the Nongjiale in Pidu District of
Chengdu was recognised by the former National Tourism Commission as "the birthplace of Nongjiale tourism in China".
RN EREPLEN=F2, X HIUFET AR, SEE € BREERLALZARSRENL, K5, REEE, HA, Hng. #t. BAFE, fEde. Al
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The most famous is Sansheng Township in Chengdu's Jinjiang District, where flowers bloom and butterflies fly throughout the
seasons. Here many local artists gathered, and were joined by about 100 resident artists from Germany, Japan, Singapore, Switzerland,
Australia, South Africa, Belgium and Mexico later. It is regarded as a blessed place for art and a highly international art village.
W4, XEER-AMERS . KRR OO SRRREE R RRRBEA R, S )E SRR S, SRS T “ B AAAAZRIFRIX
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Today, it is a destination for business, leisure, vacation, cultural creativity and rural tourism, and has been awarded the titles of "National
AAAA Grade Tourist Attraction", "First National Agricultural Tourism Demonstration Site", "China Habitat Model Award", "National Culture
Industry Demonstration Base" and "Municipal Forest Park" by the National Tourism Commission, the Ministry of Construction and the
Ministry of Culture. Nowadays, some of the homestays have become rather international.
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A global village at the foot of the Mutianyu Great Wall, Beijing: Beigou Village
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Beigou Village was once a small, economically backward but beautiful mountain
village. Years ago, Chinese Tang Liang and her American husband Jim Spear
bought a heavily polluted tile factory here and turned it into a boutique homestay
that has attracted many tourists.
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Later, many people from the United States, France, the Netherlands, Canada,
Germany, Denmark and other countries came to Beigou Village and rented the
unused houses of local villagers as their second residence outside of Beijing.
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Beigou Village has become an international cultural village known far and wide in
the suburbs of Beijing.
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There are many other cities involved in developing the culture and tourism
industry in China's urban renewal and rural revitalisation process.




3. &1}l Suggestions
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| would like to share the advice of a young British man over eighty years ago with future
entrepreneurs, artists, designers and creators who are willing to join the culture and
tourism development in China's cities and villages.
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Not long ago | went to Yantai to attend the Shandong Tourism Development Conference.

In my hotel room | came across a book called Yantai in Pictures (1935-1936), by an
Englishman called A. G. Ahmed, whose life is unknown. It is a reprint. | don't know where
it was first published, but when | look through it, | feel like I've met an intimate friend. He
mentioned that he had particularly fond memories of Yantai and wrote this book to record
them and to introduce Yantai to the world.
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RM XA BB K F KR Inspirations | got from his book:
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First, focus on the changes in China. In his preface, Ahmed wrote that the time when China was not on the world's radar is a
thing of the past, and the time when the whole of China was seen in general terms as completely consistent and unchanging in
its understanding is also a thing of the past.
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Second, immerse oneself in the cities and villages of China and understand the characteristics of each place. Ahmed
suggests that the best way to understand the country is to study the details of a province or a city. According to his own account,
his father settled in Shanghai for sixty years, and the author himself has traveled extensively in China with an extensive
knowledge of the Chinese language, folklore, and ethnic characteristics.
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Third, be creative. He travelled all over Yantai interviewing many people and the book is well illustrated. In addition, it can be a
good idea for the local authority to reprint this book as a tribute to a man who has contributed to tourism in Yantai. The book can
also provide readers with a foreigner's perspective on the city and countryside of Yantai. Today we would like to pay tribute to him
and to all foreign companies and friends who have or will take part in China's culture and tourism industry.
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Institute of Culture Industry, Renmin University of China




PEARKREFRXEFUEBHENE RN -
An institute dedicated to researches on cultural industry

UREARREXEREENKT - Z2EREFEARKE - AR A~ W R AR FIR -
FREZRUEFWEERSE W « Kb AN « EFWEXEZEER - XEFEWATIEHF
* XEiiiERE ~ XERERE ~ XERMZHZFWS -

Based in the Culture and Technology Park of Renmin University of China, the
Institute consolidates quality resources from the University, research institutes and
industry chain to support national cultural industry policy development, regional
cultural industry strategy formulation, cultural industry park operation &
management, cultural industry talent training, culture and tourism integration,
cultural and technology integration, as well as cultural revitalization of rural
communities.
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Since its establishment in 2009, the Institute has undertaken over 120 cultural
inudstry research subjects at ministerial, provincial, municipal, district and county
levels, and made development plans for 57 regions.
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In August 2021, the Institute was chosen by the Ministry of Culture and Tourism to be
among the first batch of pilot think tanks for culture and tourism research.
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Research Report on the Development of Culture Industry in China and

Countermeasures 2021
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The Institute joins hands with the China Cultural Chamber of
Commerce for the Private Sector and the Tencent Culture and
Tourism Industry Research Institute in releasing the Research
Report on the Development of Culture Industry in China and
Countermeasures 2021, which aims to review the hotspot topics
of China's culture industry in 2021, follow the industry
development trends, review issues and countermeasures, and

promote quality development of the culture industry in China.
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Key Influencing Factors and Features of China's Culture Industry in 2021
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Digitization of the culture industry
More “cloud-based big data
and Al initiatives"

National rural
revitalisation strategy

Normalised pandemic
prevention and control
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Physical businesses hard-hit Gen-Z makes Actively implementing
but a booming "cloud economy” the leading consumers of national strategies

new business formats
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1. TFHE  BEMEEEWH T REZE 2. NFT - {EF R RFET
Metaverse: the next point of growth in the NFT, a new model for culture industry development

Internet space and culture industry
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CONGRATS! YOU HAVE CREATED
YOUR VERY OWN BELIING 2022
WINTER OLYMPICS SNOWFLAKE.

REX IRV IIAE A
Winter Olympic Games "Virtual
Opening Ceremony" and live
pictures

KEBENFTHRFER - RBEIE
NFT Bing Dwen Dwen NFT digital mystery toy box
Winter Olympic snowflake NFTs
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Virtual humans create a new idol economy Luo Tianyi performing at the Beijing “Digital employee” CUI Xiaopan
TN . _ _ Winter Olympics Cultural Festival won the Vanke Headquarters
=097 EE PAMB & 2 2 Selected virtual idols Opening Ceremony Outstanding Newcomer Award

PEAE % . e SLing
SN —iNF s
FRf@tek: Crypton B il i r FEEN: EiERHR
S N FERL: HERe — FEdRL: ASNE vty
= Integraton ~— Computng  Communicatons HMI— Security
4. BEXL - MECFE W ES e wfA Atk AngE  zem
- - L] 2 n
Digital culture builds AR ATEE ZitW Q44N BN 56 WEA | SBA | on BFEE R DRMSEE DIH RRME- E90S
a new ecosystem for the cultural msminz
industry ¥ibEEEE
i) ey
AERH R SRR = A AE zﬁig
/N > Ty AN N PVAN E
REARE KFET s
Analysis of the level of p—
integration of culture and tech WRAHI S
i i ot Al IF TP
and some typical scenarios Zi
HEb Szt A SR EF

- o 7 o SRR (20213 ERERIGIRE) — BMMRER - BEAFECUBRRBINFER
- RERE PERMA - RERS Source: Culture and Technology Integration Report 2021 by
|ntegration level: high medium low Tencent Research Institute and Institute for Culture Creativity of Tsinghua University




5. X{EIRHMEH - AL T X IRFIET]

Cultural revitalization of rural communities, injecting new momentum into rural cultural and tourism development
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6. EHE“EE” - EEXIEBEE “Reviving” traditional culture and showing cultural confidence
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T8 2 N EHIE Shunan Bamboo Sea Rural Library Table: Douyin “countryside” videos and figures in H1 2021
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Source: Culture
Empowers Tourism and
Tourism Revitalizes the
Countryside, China
Tourism  Academy &
Ocean Engine Urban
Research Institute
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Comment buzzwords for traditional culture videos Sanxingdui mystery boxes, Sichuan The Banquet show In Palace of Tang Dynasty,

Henan
FBREER - FTksh (FEIMSESSUEMRIRE) Source: Short Video and Traditional Culture Research Report, ByteDance
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Source: China Murder Mystery Entertainment Industry User Research and Leading Enterprise
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Immersive entertainment, new spots of
innovation for cultural industry

(RREXUR) 452 Who's the Murderer - Variety Show
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Chinese Murder Mystery Entertainment Shows in 2021
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Case Study Report, iiMedia Research
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Gaming and e-sports develop rapidly

China’s esports user 2006-2020 (100 mio)
2016-2020 P EBFREAFME (ZA)
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China’s esports user (mio) Growth rate
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Source: Galaxy
Securities: In-depth
Report on the e-sports
Industry - Booming
Development and
Rising e-sports

EDGT1520214F (RMiEkHE) EIRRATRHVE
Edward Gaming (EDG) wins the League of Legends World Championship 2021



Gen Z consumption GMV growth faster than overall market Gen Z consumption GMV trends
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Subculture exceeds its own 000 o REMRHRD A PHCMV L LRZ B
spehere of influence and gains 450.0% 443.0%
popularity in a wider range, Gen-Z 400.0% 100%
leads the new wave of consumption 350.0% 80%
300.0%
60%
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| X JC ACGN | [H X\ [ ] China-Chic | i X% HL 76 Gaming & e-sports | 200.0% 40%
FBCEEY) Cool Stuff|f#i#Z Fl+% Hardcore Tech |l E 41 Otaku| 1% 150.0% 106.0% o 20%
100.0%
W] Fan Club| {1 3% Fast Entertainment |COS| %4 Pets | 1 ¥ & 'K 50.0% 0%
: 2018 2019 2020

New Dance Music|#i{df New Health|# & AR New Art|##(H 0.0% 5019 2020 w7 m ZHHe

Non-GenZ GenZ

New Education | 324 New Athletics| 53k #7 41 Outdoors|| HIRSR : IPEWIRARS - PSS (ETBIERERZEREERIEHNE)
Source: Construction of Generation Z Consumption Index Based on bilibili Popularity, IPCOOK and CITIC Securities
""""""""""" GenZContentSkip GenZyvideo playback speeds
ZHRAFERHEERNARE Z £ 3458 6 A0 550 1 FOE
| Frsk dHE 7% 205% I 20.2%
ntro, endin X / sz 3
o, BT ——2.5% s 2085 10. RIIRS1E
N SEE I 29. N n N
Plot repeat 1.5x FR—EHEMER
AERNEG/AE D 48.5% 1.2505% I 44.6%
Unf: ble plot/rol 1.25 . .
rlavorabe ploTro’e X Fast entertainment is the way to
BANSES D 40.6% ME® 1 0.7% .
Ads 1% go: the new mainstream of
FEEHRIE/ME I 31.1% 0.5/0.75f%% W 4.7% cultural consumption among the
Unimportant plot/role 0.5/0.75x :
0.0% 20.0% 40.0% 60.0% 80.0% 0.0% 10.0% 20.0% 30.0% 40.0% 50.0% younger generatlon

BIEFRIR . =RTV (95E&00FWMAF1TNMIE) Source: Post-95s & Post-00s Video User Behavior Study, Mango TV



TEEFEWICFeRERPAIE ()

P Number of monthly active users on Py S
11. EEERE - BREBENAHNESHE major live-streaming platforms (10,000) e somna0snos B rssssss TN
BIER

HERRiItZEE ()

Livestream e-commerce becomes
a common consumption model in
the post-pandemic era

11,538,870,486.22
439  3I.TIw  187.77w
ERE& Fiid ¥R RREEHR
305.98 283.00w  3.89Z
Eth R PRBRHER

B=

REF
Q
3531.19w 2.4912 283.74w
d uv v 8 19uv

pv

MRS

o MEMS

2 NW Xt Bk H o COMFDARS | —+33411.202

SOUMET

leansa- Buiddoys || 8|gnoq ayj jo Aep
oles-aid }sJ1} BU} UO JOWESIISAAI| B JO So|es

20217 R FAIE $5 70 B 15 Brand private domain marketing, 2021

= KEBE, TURFEEBE 12. A s
No plan ﬁﬂﬂﬁ%ﬁ%ﬁ BEﬂi’.
n HARSE, kRS Private domain traffic, a
Not yet but has plans new battlefield for brand
" UKSEAT, EUHEHEES marketing
27%

Fhigm &

Private Domain Traffic

AEFE | FgT | ERE

VAN VAN =
[ ] =2

Public | Private | Expone
Domain | Domain ntial
Platform | Platform growth

HASLMAEER Social media marketing

AT EHHAMEEARSEHE
#H# Social media marketing + operator

BB iS5 B S an A 15

Technical service provider

BIRRIR - (2B HFEbR (2021 = EHEEFH I EHEIRE) Source: Vertical E-Commerce Private Domain Insight Report 2021, ebrun



PEXIEFUIRRSEAREINR

Suggestions for future cooperation with China's cultural industry
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Industry cluster + cultural technology, International and
domestic + online and offline, Urban renewal + rural
revitalisation
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New model, new format, and new scenario
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Thank you!

Zoey Zhou
Wechat: 18612114989
E-mail: zhouyi511@126.com
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Current Situation
Overview

+ Zero COVID-19 Policy

+ Prevention and Control Measures
+ Flights Disruption

<+ Quarantine on Arrival

+ Zero COVID-19 Policy

+ Domestic Market Shift




Domestic market tourism ‘boom’
2020-2021

+ Staycation is The New Vacation

% Self-driving Tours
<+ Comeback of Rural Tourism
<+ Nature Wonders

<+ Food Tours

+ Study Tours/Family Tourism

+ Hainan Island - The Great Rise of China’s Tropical Paradise



Type of Chinese
Traveller Change

+ FIT

+ Small Groups

+ Family Tours

+ Wedding and Honeymoon Industry
+ Study Tours




Post COVID-19 Challenges

+ Local and International Measures
+ Flights
+ Visa and vaccination policies

+ Safety Concerns and Local/International Policies



Post COVID-19 Opportunities for European
Stakeholders

+ Great Travel Desire

+ Financial Power

+ Remote Work Possibilities (FIT)

+ FIT Travelers (relying on tour-operators)
+ Family Tours

+ Wedding and Honeymoon Industry

+ Responsible and Sustainable Travel Practices
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— Chinese Proverb




Contact

Thank you for your support!
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Franka Gulin
frankagulin@cntbsh.cn

Shanghai, China

Photo source: baidu.com
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